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Personal Journey

Petrochemicals – Amoco Chemicals – 1980-1990
Patent Information
• Searcher – Amoco, BP – 1990-2005
• Manager/Searcher – Innovene – 2005-2006

Wolff Information Consulting – 2006 to date
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Personal Features
Customer oriented
Not inherently entrepreneurial 
Comfortable with team and self promotion
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Key Career Features
I seemed to do everything right at Amoco-BP for 
going into business for myself without actually 
expecting to.
Amoco-BP-Innovene information research and 
analysis team acted as a small business.
My consulting business started up fast and full 
based on established network. 
Now in slow times, marketing is essential.
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Duct Tape Marketing – John Jantsch

“Every business is actually a marketing 
business”
“Marketing is getting people who have a specific 
need or problem to know, like and trust you.”
Duct Tape key elements: know, like, trust, 
contact, and refer



www.wolffinfo.com
© 2009 Wolff Information Consulting LLC6

Petrochemicals – Amoco Chemicals
Polymers and organic intermediates R&D
• Internal memos
• Two patents
• End-user search training
• Laboratory, pilot plant and plant liaison work

Fine Acids Liquid Chromatography Lab
• Started with one hand-me-down chromatograph
• Supported ten chemists and labs/pilot plants 
• Multiple technicians and chromatographs
• 3500 samples annually
• Implemented new analytical methods
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Amoco Information, Research & Analysis Team

Goal: Develop my reputation inside Amoco-BP

Expertise
• Become Chemical Abstracts database expert
• Become registered USPTO patent agent

Provide services with high impact and broad exposure
• Develop and publish numerous periodic current awareness reports
• Develop corporate patent procurement website (PatentOrder)
• Teach hands-on “Searching the World Wide Web” course
• Contribute to Amoco intranet advanced search function team

Marketing IR&A team 
• Coordinate Information Exposition (InfoExpo)
• Develop and publicize IR&A team website
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Goal: Develop my reputation outside Amoco-BP
Develop expertise in hot topics
• Search post-processing
• Personal bibliographic databases
• Current awareness reports

Publicize
• Publish in Chemtech, Database, JACS, Searcher magazines
• Speak at ACS, Patent Information Users Group (PIUG) conferences
• Organize and present at poster sessions

Volunteer
• EnCompass (American Petroleum Institute) Literature Task Force 
• ACS Division of Chemical Information (CINF) Program Committee
• Chemical Abstracts Service North American Users Council

Amoco Information, Research & Analysis Team
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Wolff Information Consulting LLC
Marketing
• Based on www.wolffinfo.com
• Develop LinkedIn profile and recommendations
• “Touch” clients frequently – email, LinkedIn, USPS, telephone

Publicity
• Expertise: freedom-to-operate search techniques
• Publish in Searcher magazine
• Speak and give workshops at PIUG and ACS conferences

Social networking / professional organizations
• PIUG, Assoc. of Independent Information Professionals (AIIP), 

ChemPharma
Volunteer – PIUG Electronic Communications Committee
• PIUG 2009 Service Award for developing the PIUG wiki 

(wiki.piug.org) and managing the PIUG website (www.piug.org)
• Manage PIUG LinkedIn group
• Establish the PIUG Twitter account

http://www.wolffinfo.com/
http://wiki.piug.org/
http://www.piug.org/
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wiki.piug.org
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wiki.piug.org
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Conclusion

Do everything you can to have clients and prospects 
know you, like you, trust you, contact you for work, 
and refer others to you. 
(based on Duct Tape Marketing by John Jantsch)
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